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List of Abbreviations

BSB: Black Sea Basin

BSEC: Organization of the Black Sea Economic Cooperation
BSI: Business Support Institutions

BSTIP: Black Sea Trade and Investment Promotion Programm
BSR: Black Sea Region

B2B: Business-to-Business

EU: European Union

HATTA: Hellenic Association of Travel and Tourist Agencies
RCI: Regional Competitiveness Initiative

UN: United Nations

USAID: United States Agency for International Development

WTO: World Trade Organization
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I. BACKGROUND

The Black Sea Trade and Investment Promotion Programme (BSTIP)

BTN

BSTIP is a joint initiative of the Government of the Hellenic Republic, the Government of the
Republic of Turkey, the Organization of the Black Sea Economic Cooperation (BSEC) and the
United Nations Development Programme (UNDP). It is managed by the Programme
Management Office located in Athens, with an additional liaison unit hosted by the BSEC
Headquarters in Istanbul.

'BSTIP's main objectives

[A) Developing networking arrangements ]

The present Programme aims at the expansion of the intra-regional trade and investment links in
the sub-region by identifying the untapped investment and trade potential and putting into place
the mechanisms to exploit it. As such, BSITP is based on a unique three-fold strategy as follows:
a) Promote business-to-business (B2B) contacts in the sub-region through the organization of
thematic sector-focused Partnership Forums in co-operation with the local business support
organizations (BSI);

b) As a result of these events, key inputs in the identification of constraints affecting intra-
regional investment and trade expansion will be provided and addressed;

c¢) Intra-regional trade and investment activities will be mainstreamed in the working plans of the

local BSIs, which will be essential partners of the Programme, hence contributing to build their

capacity.
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[ B) Supporting the introduction of the Global Compact in the sub-region ]

Launched in 2000 by the UN Secretary General Kofi Annan, the UN Global Compact brings
business together with UN agencies, labour, civil society and governments to advance ten
universal principles in the areas of human rights, labour, environment and anti-corruption.
Through the power of collective action, the Global Compact seeks to mainstream these ten
principles in business activities around the world and to catalyze actions in support of broader
UN goals. With over 3,000 participating companies from more than 100 countries, it is the
world's largest voluntary corporate citizenship initiative.

The BSTIP will support the introduction of the UN Global Compact in the countries of the sub-
region. It will be an important tool for promoting networking arrangements and creating

awareness on the broader concept of responsible investment.

[ @) Building capacity on the EU and WTO legislation ]

The status of some of the states covered by the programme as EU and WTO candidate countries
will have a direct impact on the concerned business communities. It is expected that the
Programme will develop targeted initiatives to make those business communities conscious of
the implications for their enterprises of the EU and WTO accession process. A special emphasis
will also be devoted to those countries which are not yet in the EU Accession Process, but which
need to assist their private sector in getting fully aligned to the quality requirements of the EU

market in order to strengthen their export competitiveness.
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1I. THERORUM

Organization of the Forum >

A recent study’ carried out by the BSTIP on the BSEC intra-regional trade and investment

potential has identified the management and business consulting support sector as one of those
having the most promising intra-regional business opportunities.

In accordance with the work-plan agreed with HATTA, the First Black Sea Partnership Forum
on Tourism and Travel Operators, took place on 19th of November 2010 in Thessaloniki,
Greece.The Forum was organized by the UNDP Programme Management Office in co-
operation with the Hellenic Association of Travel and Tourist Agencies(HATTA).

The identification of the companies was conducted by the UNDP Programme Management
Office in co-operation with the BSTIP focal points and local, private sector associations.
Furthermore, promotional presentations of the Forum were organized in some of the BSEC

countries aiming at advising companies on how to proceed with their applications.

Enterprises wishing to participate in the Forum were requested to fill out the profile form,
specifying their activities according to the services they are operating in and according to the
fields of business they are looking for a partnership. Based on these forms, potential business
linkages were identified among the participants.

A sample of the company profile form is given as Annex VI.

*
Black Sea Economic cooperation: study on intra-regional trade and investment potential, October 2007
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Summary of the proceedings >

Individual meetings were arranged between 57 companies from 12 BSEC countries, namely

from Albania,Armenia,Azerbaijan,Bulgaria,Georgia, Greece, Moldova,Romania,Russia, Serbia,
Turkey and Ukraine.

The list of the participating companies is given as Annex V.

Upon arrival at the conference room, the company representatives received a registration
package containing, inter alia, the individual schedules of appointments as well as the profiles
of all participating companies. Additional appointments were organized ‘on the spot’ on the

basis of specific requests from the participating companies.

The Forum consisted of three sessions:

\ Y/

The agenda of the Forum is attached as Annex L.
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The opening session,
Argo partnership Forum — 19.11.2010

OPENING SESSION:

Welcome address by:

Mr. Kontos - Director, Directorate of International Economic Organizations,
Ministry of Economy, Competitiveness and Shipping

Mr. Huseyin Ozdemir — Consul General of the Republic of Turkey

Mr. Giuseppe Belsito, Regional Programme Coordinator, UNDP

Copies of the speeches are attached as Annex I1.

8|Page




Mr.Manolis Psarros, Destination Development & Marketing Consultant,
at the presentation of “Tourism Trends Worldwide and in Europe:
Impact of the Crisis and Prospects for the Future”.

The participants of the Forum did benefit from the deeper analysis of the tourism market

conducted by the invited experts. Special emphasis was made on topics such as:

. Panoramic view of world tourism over the last two years;
. Current situation in the Black Sea area > the new context for tourism;
. The relationship between governance and tourism (importance of public private

partnerships, factors for success);
. Tourism Trends Worldwide and in Europe: Impact of the Crisis and Prospects for the
Future.

Moreover, Mr. Mr. Filip Stojanovic from USAID Regional Competitiveness Initiative (RCI) —

provided with outlay of potential regional cooperation in tourism.

Mr. Peter Jordan - Affiliate Members Secretariat of the World Tourism Organization, provided

with insight on the current bases for sustainable world tourism governance.

Copies of the technical presentations are attached as Annex III.
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Business Session

One- to- one partnership meeting,
Argo partnership Forum — 19.11.2010

Prior to the individual partnership meetings, the coordinators of the country delegations had the

opportunity to present the profiles of the enterprises participating in the Forum.

The Participants into the Business Sessions were selected based on their completed company
profile forms, which depicted the specific interests of the enterprises concerned and provided
the elements for arranging a series of one-to-one negotiations during the Forum. Making use of
a specific software, 196 pairs of appointments were arranged and communicated to the
participants through individual appointment schedules. These one-to-one consultations took

place during 16 time slots of 25 minutes each. There were 57 participant enterprises.

The negotiations were supported by a resource team of the UNDP BSTIP and by the

coordinators of the country delegations.
The meeting room was arranged to contain thirty tables, seating four people each, for the

individual consultations. A special section was also provided to participating companies giving

them the opportunity to display the informative material.
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Evaluation >

An evaluation form was distributed to all the participants and was collected by the UNDP team.

The UNDP team and the coordinators of the country delegations also conducted a series of

individual interviews with the participants to get further feedback.

The major findings were as follows:

61% of the participants stated that they found the Forum useful and 97% of the participants
stated that there should be similar events organized in the future. 95% of respondents indicated
that they would not hesitate to recommend participation in such a future Forum to other

companies and absolutely all respondents would attend similar event again by themselves.

58% were satisfied with the practical arrangements of the Forum and 66% of the respondents
were contented specifically with the face-to-face methodology. Moreover, the information

gained from the presentations of the experts was also valued as useful.

95%of the Forum participants also recognised the role of UNDP as a broker, whose neutrality is
a guarantee for successful and efficient organization of these types of events, and recognised
that similar events should be organized on a continuous basis.

Suggestions for improvements focused mainly on increasing the size of such events in order to
accommodate a larger number of participants per country. Some firms also commented
negatively on the late arrivals or even the non-show of certain companies which although had

confirmed their participation caused disruptions in the schedule of meetings.

The statistical results of the evaluation are presented in Annex IV.

Conclusions >

The Forum aimed at creating concrete trade partnerships in the BSEC region and most
companies acknowledged that their businesses will benefit from the event in the near future.

The participants underlined that such events can bring economic benefits, but observed that, in
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order to achieve deeper and more established trade links, such forums should be organized on a

more regular basis.

It should also be recognized that the Forum participation was influenced by several aspects.
First of all the current macro-economic climate - many companies that were approached
expressed interest in such events and especially in the one-to-one meetings, but were hesitant to
expand under current economic conditions, while reduced budgets also meant they were
reluctant to conduct business trips abroad. This situation had impact on the overall level of

participation.

It should also be underlined that as a business service, tourism industry is one of the most
promising domains of cooperation among the countries in the Black Sea area. Thus the
partnership forum does not only promote tourism products and activities which offer valuable
opportunities for the region as a whole on the international marketplace, but also benefit

individual destinations both economically and socially.

The companies which attended the Forum proceeded pro-actively with the scheduled
appointments and requested additional appointments on the spot in order to fully benefit from

the participation in the partnership forum.
Participants were pro-actively involved in the technical session by submitting questions

regarding the crisis prevention strategies in the tourism sector. As a consequence of this interest,

the questions & answers section was prolonged and continued also after the session.
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ANNEX |
AGENDA

BLACK SEA
TRADE & INVESTMENT
PROMOTION PROGRAMME

=, The First Black Sea Partnership Forum
" for Tour and Travel Operators

HELLESIE ASSTCIATION
OF TRAVEL

e

M 18-21 November 2010

“ARGO”
The First Black Sea Partnership Forum for Tour and Travel Operators

AGENDA

(Venue: HELEXPO, Thessaloniki) Friday, 19 November 2010
09.00-09.30 Registration

09:30-10:00  OPENING SESSION:

Welcome address by:

Mr. Kontos - Director, Directorate of International Economic Organizations,
Ministry of Economy, Competitiveness and Shipping

Mr. Huseyin Ozdemir — Consul General of the Republic of Turkey

Mr. Giuseppe Belsito, Regional Programme Coordinator, UNDP

10:00-10:30 Coffee/Tea Break

10:30-11.00 TECHNICAL SESSION

Mr. Vassileios Kontos - Vice- President of HATTA

Mr. Peter Jordan - Affiliate Members Secretariat of the World Tourism
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Organization:

‘The Bases for sustainable World Tourism Governance’
e Panoramic view of world tourism over the last two years;
e Current situation in the Black Sea area > the new context for tourism;
o The relationship between governance and tourism (importance of
public private partnerships, factors for success);

Mr. Manolis Psarros — Destination&Marketing Expert at the World
Centre of Excellence for Destinations:

Tourism Trends Worldwide and in Europe: Impact of the Crisis and
Prospects for the Future

Mr. Filip Stojanovic - BC Serdon:

""Presenting the USAID Regional Competitiveness Initiative (RCI) - Potential
Regional Cooperation in Tourism"

Mr. Giorgios Nikitiadis - The secretary of the Deputy Minister of Culture
and Tourism

11:00-13:30  BUSINESS SESSION

e Presentation country delegations

e Ms. Dita Daniela Drone, Business Broker, UNDP
Introduction to the Proceedings of the Forum

e One-to-one meetings among the participants based on pre-arranged
matchmaking

13:30-15:00 Lunch Break

15:00-20:00 BUSINESS SESSION

One-to-one meetings among the participants based on pre-arranged
matchmaking.
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ANNEX 1l

SPEECHES

Speech of Mr. Petros Kontos

As it is known, Organization of the Black Sea Economic Cooperation (BSEC) was
established on the idea that stronger economic cooperation among the Black Sea countries
would enhance the peace and the stability in the region.

Instruments that would ensure economic and social development and improve the peace
and stability can be promoted in the region through different means.

In this vein, the Black Sea Trade and Investment Promotion Program (BSTIP) is a good
example for such instruments and Turkey is happy to have become one of the main
sponsors of the BSTIP, by contributing 500.000 Euros to this important project.

The implementation of this program encompasses the whole BSEC area and the end-
results will serve to the interests of all the BSEC countries.

These kinds of projects and programs also raise public awareness about the BSEC and its
activities.

Tangible outcomes in the fields of both investments and trade started to come out of broad
range of fields of cooperation in the BSEC.

The two Memoranda of Understanding on the “Development of Black Sea Ring
Highway” and the “Motorways of the Sea” which have entered into force are important in
terms of their targets, as well as their expected positive impact on the development of
trade and investment among the BSEC countries.

These projects carry the potential to bring enormous contributions to businesses in the
region, by facilitating the overland transport of goods within and beyond our region and
by creating the necessary infrastructure for a better connection of the Black Sea ports and
the Black Sea with the Mediterranean and the Caspian Seas.

These bold projects are expected to do much to foster trade, economic prosperity and
tourism among the countries of the region and to bring them closer together.

15|Page




The agreements on the facilitation of visa issuance for businessmen and professional
drivers which have been signed during the BSEC Ministerial Council Meeting held in
Tirana on 23 October 2008, are both ratified by Turkey. We call upon all other members
to sign and ratify these Agreements.

These two agreements will enable people to contribute to the common welfare of our
countries by doing business to move more freely and without unduly restrictions.
Identification and elimination of non-tariff barriers will also help to facilitate more
liberalized trade inside the BSEC region.

The Black Sea is an important region, strategically located at the meeting point of two
major continents. It is situated on important transportation and trade routes and energy
corridors.

Due to its enormous economic potential and natural resources, the interest of the
international community towards this region is growing and BSEC is viewed by the
international community as an anchor of cooperation in the region. There are 17 observers
and 16 Sectoral Dialogue Partners of the BSEC, at the moment.

My country is pleased to host the Secretariat of the BSEC Organization which is the most
inclusive and institutionalized economic organization in the Black Sea region. We attach
importance to the deepening of existing cooperation between BSEC and the UNDP, and

effective implementation of ongoing partnership projects
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Welcoming remarks, on behalf of Minister Chryssochoidis and Secr. Gen. Drymoussis

BSTIP framework : a joint programme, of two main donors, Greece and Turkey (UNDP and
BSEC to a smaller extent). Its mandate is to promote Trade and Investment in the Black Sea

region, and to facilitate networking of the business community in order to create potential
partnerships within the private sector of the 12 member countries.

Main objectives of BSTIP:

Identify untapped Investment and Trade potential in the Black Sea region.
Put into action appropriate mechanisms to exploit this potential, by:
a) Promoting Business to Business (B2B) contacts in certain areas (Thematic Sector and

Focused Partnership Fora),

b) Identifying constraints affecting intra-regional Investment and Trade expansion and
providing technical input and expertise to address these constrains, and

c) Incorporating this technical know-how into the main working programmes of local
business Support Organisations to ensure that this technical expertise will stay for a long
period into this region. In the case of today’s event the local business Support Organisation is
HATTA .

Secondary objective of BSTIP :

Implement the so-called “UN Global Compact”, a UN initiative bringing business sector
together with UN agencies, labour and civil society organisations, Governments etc. in order
to advance the main principles and goals of the UN family into the business sector. Example:
there are more that 3.000 companies participating in more than 100 countries: It is the
world’s largest voluntary corporate citizenship initiative.

In this respect the BSTIP is supporting the introduction of the “UN Global Compact” in the
countries of the Black Sea region. This will be an important tool for promoting networking

arrangements and create awareness on the broader concept of responsible investment.

Another parallel objective is to provide assistance in building legal and operational capacity on

EU legislation to the countries of the region:

For countries in the process of EU Accession: They may become more familiar with EU
legislation. Same goes for WTO membership and WTO legislation.
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= For neighbouring countries to the EU (with no view to Accession): They will learn EU
requirements and could strengthen their export competitiveness to EU member states.

Welcoming the TOUR AND TRAVEL OPERATORS from the 12 member countries wishing to
have a successful meeting today. Is needless to state that : Tourism has become a very important
services sector in the world economy and particularly in Greece. Its growth, affects not only the
activities directly linked to tourism, but also other sectors such as transport, the environment and
employment. It is a sector where cooperation between the operators and the agencies in the
region, can lead to more regional development and to better socio-economic integration
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ANNEX 1lI

TECHNICAL PRESENTATIONS

Slide 1

Vi \ ¢
A\ 4

UNWTO

“The Bases for Sustainable World
Tourism Governance”

Peter Jordan,
UNWTO Affiliate Members Secretariat

First Black Sea Partnership Forum for Tourism & Travel Operators

Helexpo, Thessaloniki, 19 November 2010

Slide 2
The UNWTO

Panoramic view -
world tourism

Trends and
challenges

Governance and
public-private
cooperation
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Slide 3

The World Tourism
Organization

(UNWTO)

Slide 4
UNWTO is...

o A specialized agency of the
United Nations

The voice of the tourism

sector and global reference
for tourism development

Slide 5

Composition
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Slide 6

o 154 Member States (full rights)

7 Associated Member States
(territories, administrative areas)

o 417 Affiliate Members

Slide 7 UNWTO Affiliate Members -
Black Sea Region

« University of Tourism Management in Skopje
=lﬂ

FRYOM

EE « Assn of Greek Tourist Enterprises

« Athens Tourism and Economic Development Co.
« Business Architects Consultancy
Greece Chamber of Commerce & Industry of the Dodecanese
« Elagro, Greek Sustainable Tourism Organization
« Le Monde - Inst. of Hotel & Tourism Studies
« Travel Media Applications- Travel Daily News Intl.
— « Dnipro Hotel
« Kiev City State Administration
Ukraine . University of Tourism, Economy & Law Kutel

Slide 8 UNWTO Affiliate Members -
Black Sea Region

« Assn of Tour Operators of Russia
+ Committee for Tourism - Moscow City Government
« Intl Inst of Hotel Management & Tourism
Russian * World Without Borders Partnership
F’dn « Russian Intl Academy for Tourism
« Russian Union of the Travel Industry
« Tourism Marketing & Intelligence Ltd

« University of Tourism Management in Skopje
« Balkan Alliance of Hotel Associations

Serbia
« Association of Turkish Travel Agencies

« Bocazici University

« Concorde Deluxe Resort

Turkey -« Tez Tour

« Touristic Hotels & Investors Assn

« Turkish Tourism Investors Assn

« Turkyat AS

« Union of Chambers of & Commodity Exchange Tky
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Slide 9

Panoramic view of

world tourism

Slide 10

2009:

One of the most difficult years.

-4.2% international arrivals
-5.7% receipts

Slide 11 International arrivals:
Return to growth at the end of 2009
International arrivals - world

2008 2009

+2%

10 10

-4.2%

|| Easter Apr)
|

[ Easter

(March)

-13
6% )\ 1% )| 10% )| 7% )| 2% || +2% )

n Feb. War Apr Wey Jin Ju. Aug Sept Oct Nov Dec. Jam Feb Mar Apr May Jin Ji Aug Sept Oct Nov. Dec
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Slide 12

Progress in 2010

Slide 13

World (% change)

Source: World Tourism Organization (UNWTO) ©

Slide 14

International tourism recovers in 2010

Forecast for 2010: 5% to 6%

o 4 g
2 20
22
© 00
0

43

2000 2001 2002 2003 2004 2005 2006 2007 2008 2009° 2010*

Soure: Word Touism Organizaton (JNATO)
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Slide 15

Slide 16

Slide 17

Current
situation
in the

Black Sea
area

RS EEM

« Europe in 2010: +3% I I

» Return to economic growth in many
source markets

1ain

= Consumers booking with caution

Of particular interest: The Russian Federation

‘Emerging economies are leading the rebound of
International Tourism Expenditure with Brazil (+54%),
Russian Federation (+26%) and China (+22%) posting
the strongest growth among the major spenders’

UNWTO Barometer of World Tourism Oct.2010

« 4% economic growth exepcted (2010)

» 14 million new departures expected between 2009-2014
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Slide 18

The UN Millenium

Development Goals

Slide 19

|The UN Millennium Devt. Goals |

Slide 20

21st century: a time
of uncertainty and
opportunities
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Slide 21

Economic context

Slide 22 2. . o
; o X
: . . ;'/ n A i ’

« Redefinition of the model for global
economic development
« New economy - new way of
thinking...

Slide 23

Social trends...
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slide24 T

18 Demogr;phic ch-angés
2. Change in work / life balance

3. A more competitive global market

4. Sustainability - more than just the environment

5. Innovation and technological change

6. New forms of governance
(-}

Slide 25
How are they
affecting tourism?
Slide 26 Vgt IR L
' y P Rk :
A B e T W

1. Demographic changes

« Growth and ageing of the global population

27 |Page



Slide 27

. Balance betgzeen working li
lobal increase in travel R
(1.5 bn journeys by 2015) S

« Tourism as a right - with responsibilities
A e T e A T N

Slide 28

Slide 29 Every destination competes in an open market...
World World World
Rank 1950 Share 1970 Share 1990 Share 2009 Share
1 United States tialy France France
2 Canada Canada United States United States
3 taly 1%  France 43%  Spain 39%  Spain 31%
4 France Spain laly China
5 Switserand United States Austia taly
6 lreland Austia Nesico United Kingdom
7 Austia Germany Germany Turkey
8 Spain 17% Swieriand  22% United Kingdom 18% Germany 14%
9 Gemany Yugoslavia Canada Malaysia
10 United Kingdom United Kingdom China Mexico
11 Norway Hungary Greece Austia
12 Agentina Caechoslovakia Portugal Ukraine
13 Mesico 9%  Belgium 10% Swigerland 9% Russian Federation 11%
14 Netherands Bulgaria YugoslavSFR Hong Kong (China)
15 Denmark Romarnia Nelaysia Canada
@em 25% Others 34% eﬁ % >
- -
Total 25 milion 166 million 436 millon 880 million
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Slide 30

tripadvisor'

get the truth. then go™

Slide 31

4. Widening the horizonéf:b'f; i
sustainability... i

Slide 32
5. Innovation and
technological change

« Sharing knowledge: the value of networks
« New technology changing the tourism system
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Slide 33

Innovation = a change in behaviour

(Sunbo et al 2007)

“Customers have changed, so
businesses must change too”

I Y B M e —

6. New forms of governance

« Responding to complex and
interconnected challenges

« Meeting the challenges through
multilateral institutions

Slide 35
“Combine the best

values with the
best management”

“Make profit, but with respect for high
standards of business ethics”

Ernest Henderson, Founder of Sheraton Hotels
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Slide 36

Slide 37

Slide 38

Bases for
advancing in

global tourism
governance

Through public -
private cooperation

A shared need which brings mutual
benefits:

- To all countries
- To all levels of government

With the greatest range of
participation

(civil society, universities, NGOs...)
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Slide 39

Y

Advantages for
destinations

Slide 40

) Mobilize society and business

@ Better efficiency and effectiveness
in implementing projects

\9 Share objectives, risks and funding

) Open to innovation and new
business opportunities

Slide 41

Conclusion
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Slide 42

Factors for
SuUccess in
cooperation

Slide 43

= Institutional support and leadership
- Balance in respective roles

—> A process orientated towards results
- Professional management

- Adequate regulatory framework

- Evaluation of results

W T it o P

=, SO - =t - -

Slide43 [ —

“It is not the strongest species that survives,
nor the most intelligent, but rather the most
receptive and open to change” (chartes barwin)

s -
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Slide 1 (Z)UsAID Rl

INTRODUCING
RCI TOURISM ACTIVITIES

FILIP STOYANOVICH, RCI DIRECTOR
www.RClproject.com

Slide 2 & '
=/ YSAID ot acTiVITY AREAS R

0 SECTORS - INFORMATION TECHNOLOGIES (IT);
TOURISM and AGRIBUSINESS.

0 ACROSS SECTORS - ACCESS TO FINANCE,
WORKFORCE DEVELOPMENT, ETC.

0 OVERARCHING - REGIONAL COLLABORATION; BEST
PRACTICES & INFORMATION SHARING; RESEARCH &
ANALYSIS.

Slide 3 Z)UsAID Rl
REGIONAL COLLABORATION & PARTNERSHIP
2 NUMBER OF USAID MISSIONS INVOLVED - 15
2 NUMBER OF USAID PROJECTS - 47

0 NUMBER OF DONORS - OVER 20
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Slide 4 (Z)UsAID RCl
KNOWLEDGE SHARING

0 RCI WEB SITE - www.RClproject.com

0 REGIONAL TOURISM INFORMATION SHARING
NETWORK - 800 documents to 220 recipients

0 www.IT2Business.org, business software
solutions for other economic sector
= 50 companies from 15 countries
= 111 solutions (29 for the travel & tourism)

0 OTHER - Newsletters, RCI InfoShare, Agri, etc.

Slide 5 Z)UsAID Rel

EVENTS ORGANIZED & SUPPORTED

CONFERENCES and WORKSHOPS

o Events: 46
o Participants - Around 3000

0 Events with tourism component - 16

Slide 6
NATIONAL GEOGRAPHIC

WESTERN BALKANS SUPPLEMENT

0 May / June ‘10 issues of NG Magazine and NG
Traveler

o In English (subscribers only)
0 250,000 copies

0 UK, Ireland, Germany, Austria, Netherlands
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Slide 7 ) USAID Rei
NATIONAL GEOGRAPHIC SUPPLEMENT THEMES

HISTORICAL RUINS, UNIQUE VILLAGES / TOWNS
CHURCHES, CATHEDRALS, MONASTERIES &
MOSQUES

MUSEUMS, FESTIVALS & CELEBRATIONS
NATIVE MUSIC / MUSICAL INSTRUMENTS
DISTINCTIVE FOODS OR DISHES, CAFES &
RESTAURANTS

o UNIQUE CRAFTS wood, glass, fabric, etc.
0 BEACHES, LAKES, PARKS & GARDENS
Q
a

e

1 e )

RESORTS & SPAS, B&Bs, AGRI-TOURISM
OUTDOOR ACTIVITIES (Hiking, biking, skiing)
0 WILDLIFE birds, fish, animals, etc.

Slide 8 S)UsaID Rl

AUTHENTIC QUALITY MARK

0 Originated in New Zealand, developed in Bulgaria and
Croatia, now being replicated in Albania and FYROM.

o

Compliments Star accreditation with a different focus:
customer perspective and operator empowerment,
aligned with country needs and tourism trends,
especially authenticity and sustainability.

(=]

Authentic QM is one of the implementing vehicles for
the UN’s global policy - Global Sustainable Tourism

Criteria, www.sustainabletourismcriteria.org
(supported 50 public and private organizations).

Slide 9 ()USAID Rl
IDEAS THAT RCI IS LOOKING INTO...

0 National Geographic supplement for the
Caucasus

0 National Geographic Geotourism regional web
site(s)

0 Regional FAM trips

0 Regional tourism summit

0 Introducing Authentic QM in the Caucasus
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Slide 10

(Z)UsAID Rell

THANK YOU

Feel free to contact me @
fstoyanovich@sequra-co.net

www.RClproject.com
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ANNEX IV
EVALUATION

1. What is you overall evaluation of this forum?

0 0%

08%

OExcellent
BGood

O Satisfactory
OPoor

2.Did you find the forum useful?

OVery Useful

B Somewhat
useful
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3. Are you satisfied with the practical arrangements of the forum?

OVery
satisfied
@ Satisfied
4. Would you recommend this forum to other people?
@ 0%
OYes
@No
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5. Do you think your business will benefit from
this forum in the near future?

OYes
ENo
0 100%
6. Would you attend a similar event again?
B 3%
OYes
@No
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7. Do you see a role for UNDP in keeping organizing these kinds of
trade/investment promotion events?

0 0%

OYes

BENo

Ol don't know

8. Do you think that similar events should be organized again?

OVery satisfied

B Satisfied

41 |Page




9. Were you satisfied with the methodology of
having one-to-one meetings?

BAs expected
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ANNEX V

Final list of participants

Albania ()

ALBTOUr"D" - VAS Tour Operator
Mr. Andi Gorenca, Mr. Agim Mehmeti
info@albtoursd.al

(355)42253343

(355)42253342

Albania Key Tours International
Mr. Agim Sinoimeri
info@keytoursalbania.com
(355)42271644

(355)42255275

Albania Albania Explorer SHPK

Mrs. Alma LLUSKU ,Administrator, Mr. Ndrec LLUSKU ,General Director
a.llusku@albaniaexplorer.com

(355)42251581

(355)42251581

Albania Concord Travel&Tours SHPK

Mr. Elvis Kotherja, General Manager, Mr. Dorian Disha
concord@albaniaonline.net

(355)42247267

(355)42247267

Destination Albania

Mrs. Alma Balliu, General Director
aballiu@destinationalbania.com
(355)692075480

(355)42258896

Albania Holidays

Mr.Kliton Gérxhani, Director

contact@albania-holidays.com; k.gerxhani@albania-holidays.com
(355)42235688/498

(355)42235498

Set Agency

Ervehe CUMANI, General Manager, Earda CUMANI, Tour Operator
setagency@gmail.com

(355)42278082

(355)42278082

Sondor Travel&Tours/ Albanian Travel Operators Union
Mr. Sadik Malaj, General Administrator
info@sondortravel.com; unioni@turistik@yahoo.com
(355)42225063

355)42225063

43| Page



Armenia ()

00O "Evrodent"

Mrs. Aida Grigoryan, Director
eurodent1945@yahoo.com
(37410)390707
(37410)391031

IMEG, THE HOTEL
Jrashat One,Yerevan
Tel:374 10 581008
Fax 374 10 583172
info@hotelmeg.com
www.hotelmeg.com

Azerbaijan ()

Veklemtour

Mrs. Gulbahar Piriyeva, Manager
gulya@veklem-tour.com
(99412)5970409
(99412)5970410

Bulgaria ()

Stella Tours Ltd.

Mrs. Stella Filipova, Miss Nikoleta Glushkova
stella@stellatours.info; outgoing@stellatours.info
(359)29816053

(359)29816235

Alexander Tour Company Ltd.
Mrs. Anelia Gospodinova
office@alexandertour.com
(359)29835258
(359)29835280

KITT LTD

Nikolay Demirev,Tourist Services

19,Tsar Samuil ,9000 Varna

Tel 359 2 859 0662 859 7033/359 887332974
kitt@kittbg.com

www.kittbg.com

lana tour Bulgaria

Mrs. Iliana Shtereva, Mrs. Jivka Kovacheva
iliana@ianatour.com

(359)29520031

(359)29516706

TAMPLIER
Bansko,Bulgaria
TEL:359 749 86 790
FAX:359 749 86 443

44 |Page



www.tamplier.com

ATLAS HOTEL
9007,Varna,Golden Sands
Te;:359 52 355 152
Fax;359 52 355 540
www.atlas-hotel.eu

ALMA TOURS

Milen Ganev,contracting manager incoming dpt
12 Serdika str ,1000 Sofia

Tel:359 2 805 68 08

Fax:359 2 980 16 53
milen.ganev@almatour.net

www.almatour.net

Optima Plus

Mrs. Jacklin lvanova, Mrs. Iva lvanova
optima@optimatravelbg.com
(359)28624085

(359)8624085

Rad-Festa Ltd.

Mrs. Tatiana Velinova, Mr. Radoslav Velinov
info@rad-festa.com

(359)29863927

(359)29891955

Astral Holidays JSC

Mr. Hristo Galbachev
astral@astralholidays.bg
(359)32666900
(359)32666800

Zlaten Tour Ltd

Mrs. Temenuzhka Lambova Yancheva
nusha@zlatentour.com
(359)52712400

(359)52712500

Georgia ()

Across Georgia

Mr. Giorgi Ebanoidze, Director
Giorgi_ag@dsl.ge
(99577)404220
(99532)935568

Georgia ITA

Mrs. Avtandil Cholokava, Founder/Director, Inga Kobuladze
ita@causasus.net

(99532)999888

(99532)999999

Promethea Voyages
Mrs. Shorena Niniashvili, Director/Partner
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contact@promethea-voyages.com
(99532)221425
(99532)221426

Greece ()

Kanon Cultural Tours&Expeditions
Mr. Antonis Antoniou
info@kanon.gr

(30)2310237066

(30)2310263334

Vasiliadis Travel
Mr. llias Vasiliadis
ilias@vasiliadis.info
(30)2321064175
(30)2321058130

SPORTS TOURISM GREECE

Achilleas Tzimas,Athlete and Trainer

TEL:6944428428

achilleas@rwa.gr
wWww.rwa.gr,www.rka.gr,www.sportstourismgreece.gr

Sunny Greece Travel&Tourism
Mr. Dimitris Vais
dimitris@sunnygreece.com
(30)2109237100
(30)2109238577

Aegeas Travel

Mr. Kostas Technitis, Managing Director
k.technitis@aegeastravel.gr

(30)22420 49150

(30)22420 23953

Topline Travel and Tours
Mr. George Foflis, Owner
info@toplinetravel.gr
(30)2310 252105
(30)2310 252104

Aegean Thesaurus Travel
Mr. Apostolos Dimopoulos
apostolos@thesaurus.gr
(30)22840 33151
(30)22840 32190

Tag Travel

Mrs. Marina Tagli, Managing Director
info@tagtravel.gr

(30)210 5811119

(30)210 5821363

MidEast International Tours
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Mrs. Katerina Mousbeh, Managing Director, Mrs. Alice Mousbeh, Incoming Manager, Mrs.Nadia Lyubimova, Travel Consultant
mideast@mideast.gr

(30)2112118888

(30)2106426147

DAYRISE HOLIDAYS
Vasiliki Skagia,M.Director
44 Venizelou str 54624
Thessaloniki

TEL:0030 2310 230 987
Fax:0030 2310 251 115
vs@dayrise.gr
www.dayrise.gr

EVITOURS

loakimidou Evi

Director,Owner

Olympou25, 60065,Nei Pori

TEL:0030 23520 42911/41149
Fax:0030 23520 42811
eviio@otenet.gr/office@evitours.com

Moldova ()

LANDANA SRL
Aurelia Dolinte

FAINTUR

Marinutsa Maria,Director
TEL:373 22 60 19 82
Marinuta2001@yahoo.com

Stragtur SRL

Mrs. Elena Gorash, Manager
sales@stragtur.net
(373)22232123
(373)22232161

Simexim-Tur SRL

Mrs. Veronica Leca, Director
simeximtour@mail.ru
(373)22210799
(373)22210800

Tur-Retur

Mr. Oleg Melnic
turretur2007 @yahoo.com
(373)22742231
(373)22240108

Trapeza Tour SRL

Mrs. Eugenia Alexa, Managing Director
evghenia@trapezatour.md
(373)22295929

(373)22295929
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Paradis-Tur

Mrs. Viorica Saracuta-Zavatin
paradistur@gmail.com
(373)69206290
(373)22315956

Atlantic Tarvel Club
Mrs. Galina Cotorobai
info@atlantic.md
(373)22855959
(373)22855960

Marilor Service

Mrs. Maria Marinuta
marilorservice@yahoo.com
(373)22921194
(373)22240108

Tatra Bis

Mr. Andrei Rusu, Incoming Tourism Manager
andrei.rusu@tatrabis.md

(373)22278701

(373)22278701

Villa Verde

Mrs. Sapojnic
villa-verde@hotels.md
(373)22 210822

Romania ()

SC Kalimera Holidays-Tours&Travel
Mrs. Angelica Opait
office.kalimera@

(40)341178933

(40)341178934

Invitation Romania Travel

Mr. Gheorghe Fodoreanu,President, General Manager
simona@invitation-romania.ro; gheorghe.fodoreanu@invitation-romania.ro
(40)212125045

(40)213136380

S.C. Altours S.R.L.

Mr. Alen Georgescu, General Manager; Mr. Adrian STAN Marketing Manager
office@vacateinbulgaria.ro

(40)245217213

(40)245216602

Russia (1)

Non-profit Partnership "Kurort Gelendzhik"
Mrs. Yuliya Soboleva, Mrs. Sofiya Konstantoniva
info@npkurort.ru
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(7)86141 20039
(7)86141 21448

Serbia ()

Kon Tiki Travel

Mr. Goran Markovic, Sales Manager
goran.markovic@kontiki.rs
(381)112098000

(381)112098199

Sabra Company d.o.o.

Mr. Vladimir Vlaho, General Manager
vlada@sabra.rs

(381)113342758

(381)113344426

Magelan Coorporation D.O.O.

Ms. Biljana Marceta, General Manager
bmarceta@magelan.rs
(381)216624823

(381)216624823

ZIRA HOTEL

Mirjana Bobic,F&B Banquet Manager
35 Ruzveltova, 11000 Belgrade

Tel:381 11 331 4824/381 65 53 53 210
mirjana@zirahotels.com
www.zirahotels.com

Best Western Hotel Sumadija
Mrs. Ana Aleksic
office@hotelsumadija.com
(381)113054100
(381)113554368

Serbia 4U

Mr. Dragoslav Andjelikovic, Managing Director
andjeliko@serbiatravel.4u.com
(381)373501102

(381)373501102

Glob Metropoliten Tours
Mrs. Maja Medic
glob@metropoliten.com
(381)112430899
(381)112430852

Crystal hotel Belgrade
Mrs. Jelena Simic
i.simic@crystalhotel.rs
(381)117151005
(381)117151005

Albergo, Hotel Le Petit Piaf
Mr. Pero Radovanac, Director
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office@petitpiaf.com
(381)113035252
(381)113035858

Balkan Hotel

Ms. Marina Todorovic, Sales Manager
marina.todorovic@balkanhotel.net
(381)113636000

(381)112687581

SABRA TRAVEL AGENCY

Irena Calikjan,incoming manager

16/1 Korovska str,Belgrade

Tel:381 63 280 121/11 3342 758

Tel/fax;381 11 3236 073
Irena.calikjan@sabra.rs
www.sabra.travel/www.welcometoserbia.travel

Turkey (1)

Cennet Travel And Tourism Agent
Mr. Cemal Kutlu, General Manager
info@cennetturizm.com
(90)3122324314

90 555 818 6641

Ukraine ()

Comfort Tour

Mrs. Tatiana Marchenko
tmarch@mail.ru
(380)322975030
(380)322975030

Vremena Goda
Mrs. Anna Bondar
bondar@mail.ru
(380)487776060
(380)487776060

Albiz tour

Mrs. Helen Hvorostetskaya
helen@albiz.kiev.ua

38 (044) 5229436

38 (044) 522-94-36

50| Page




UNDP FOCAL POINTS

Albania

ALBANIAN Travel Operators Union
Sadik Malaj ,Chairman

Bulevardi Zog | |

Tirana,Albania

TEL:355 4 2225063
unioni_turistik@yahoo.com

Albanian Tourism association - ATA

Matilda Naco,Executive Director
Rr. Vaso Pasha,

Vila 27, Katiill-te

Tirane - Albania

Tel.: +355 (0) 4 2400433

Fax: +355 (0) 4 2400433

Cel: +355 (0) 694035153
exe.director@ata.org.al
www.ata.orgal

Armenia

Chamber Of Commerce Of Armenia Representing companies: Mika Intour, Armane, ArahetTravel, Mixtour LLC, LA tour
Mrs. Liliya Gevorgyan, Advisor To The President Of CCl For Tourism/Presindent of Business Women of Armenia Found

11 Khanjyan Str. ,Yerevan, 375010, Republic of Armenia

(37410)561194

(37410) 587871

www.armcci.am

buswomenfound@armcci.am

Armenian Development Agency

Alina Yeghiazaryan

Assistant Director-General

17 Charents St. Yerevan 0025 Republic of Armenia
Tel/Fax: (+374 10) 57 01 70

E-mail: ayegiazaryan@ada.am

www.ada.am

Azerbaijan

Azerbaijan Export & Investment Promotion Foundation (AZPROMO)
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Farid Nuriyev

Marketing Manager

11 Hasan Abdullayev Str.
Baku, AZ1001, Azerbaijan

Tel.: +994 12 598 01 47

Fax: +994 12 598 01 52

E-mail: fnuriyev@azpromo.org
WWW.azpromo.org

Bulgaria

ASSOCIATION OF BULGARIAN TOUR OPERATORS AND TRAVEL AGENTS
Maya Philipova

Secretary General

2,Angel Kanchev str,floor 4

Sofia 1000

TEL:359 2 980 52 55

info@abtta.com

www.abtta.com

Georgia

Georgian Employers' Association
Elguja Meladze

Director

5a I. Nikoladze St.

0179 Thilisi, Georgia

Tel.: +995 32 220 444

Fax: +995 32 250 390

E-mail: office@employer.ge

www.employer.ge

Georgian Tourism Association

Nata Kvachantiradze

GTA Board Director

18/1l Melikishvili Street, Thilisi 0179, Georgia
Phone: +995 95 15 88 69

E-mail: info@tourism-association.ge
http://www.tourism-association.ge

Greece

HATTA

Anna Anyfanti, Directror and Vassiliki Skaya
11,lossif Rogon

11743,Athens,Greece

TEL: 2109223522
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FAX:210 9233307

Moldova
Chamber of Commerce and Industry of the Republic of Moldova (CCIM)

Ludmila Rotaru

Coordinator of Foreign Relations International Cooperation
Str. Maria Cibotari nr. 8

Chisinau, Republic of Moldova

Tel.: +373 222353 32

Fax: +373 22 221391

Email: foreign@chamber.md

http://www.chamber.md

National Association of Travel Agencies from Republic of Moldova
Mr. Sevatian Botnari

President

tel(373)79247404/37379247404

Fax. (373)22540464

sevastian.botnari@anat.md

Russia
Chamber of Commerce and Industry of Rostov Region

Valeria Eleva

Expert, International Relations Department
40a, Kirovsky ave., 344022

Rostov-on-Don, Russia

Tel./Fax: +7 863 2687 605

E-mail: inter@rostel.ru

www.tpp.tis.ru

Association of Tour Operators of Russia

Margaret Solovyev the Administrator- secretary

15184, offices 325-326, 12 Ozerkovskiy lane, Moscow 115184.
Phone/fax: +7 (495) 363-94-05.

E-mail: ator@atorus.ru

http://www.atorus.ru

Romania

NATIONAL ASSOCIATION OF TOURISM AGENCIES - ROMANIA
Mihaela Vidovici

Consilier ANAT

Bucuresti, Str. Horia Macelariu nr. 59, Et. 4, Ap. 401, sector 1

Tel.: (004) 0311.069.814

Fax: (004) 0311.069.815

e-mail: office@anat.ro, web:www.anat.ro/ mihaela.vidovici@anat.ro
Serbia

TOURIST ORGANIZATION OF BELGRADE
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Ljiliana Alajbegovic

Assistant Director for Development
Masarikova 5/1X ,11000
Belgrade,Serbia

TEL:381 113061414
ljalajbegovic@tob.co.rs
www.tob.co.rs

YUTA (NATIONAL ASSOCIATION OF TRAVEL AGENCIES )
Mr. Zerovich

Prezident

TEL:(+38111)3228686, (+38111)3228687

www.yuta.rs

11000 Beograd

Kondina 14 street

yuta@yuta.rs

Fax: +381 11 3224137

Ukraine
Ukrainian Chamber of Trade and Industry

Victoria Borysyuk

International Economic Relations Department
33, vul.Velyka Zhytomyrska,

KIEV 01601, Ukraine

Tel: +380 44 2722911

Fax: +380 44 2723353

E-mail: bvv-ier@ucci.org.ua
http://www.ucci.org.ua

UNDP Programme Management Office

Dita Daniela Drone

Officer in Charge. UNDP Programme Management Office
24B, Papadiamantopoulou, 115 28 Athens, Greece

Tel.: +30 210 770 1661

Fax: +30 210 770 1664

E-mail: dita.daniela.drone@undp.org
www.undpforblacksea.org

Artur Nadkrinicinii
Business Broker. UNDP Programme Management Office
E-mail: artur.nadkrinicinii@undp.org

Olga Nemirovich
Intern. UNDP Programme Management Office

TECHNICAL SESSION
SERDON
PAVLIN DELCHEV
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Senior Buisiness Development Associate
23A,Angel Kantchev str

1000 Sofia,Bulgaria

TEL:359 2 981 30 81 //981 30 77//980 99 60
M: 359 887 350 440
pdelchev@bcserdon.com

www. bcserdon.com

Mr. Vassileios Kontos

Vice- President

Hellenic Association of Tourist & Travel Agencies
lossif Rogon 11, Athens 117 43

Tel: +30 210 9223522 Fax: +30 210 9233307
Email: hatta@hatta.gr

Mr. Peter Jordan - Affiliate Members Secretariat of the World Tourism Organization
World Tourism Organization (UNWTO)

Capitan Haya, 42

28020 Madrid

Spain

Tel.: (34) 91567 93 20

Fax: (34) 91 567 82 20

pjordan@unwto.org

Skype: affiliate.members

Manolis Psarros

Destination Development & Marketing Consultant
Blog: http://aboutourism.wordpress.com

Twitter ID: @abouTourism

Mobile: +30 694 72 92 302

Mr. Filip Stojanovic / Stoyanovich, Director

USAID Regional Competitiveness Initiative (RCI)
Web site: http://www.rciproject.com/rcihome.html
Mobile: +359888702629; Skype: filipstoja

Mr. Giorgios Nikitiadis
The secretary of the Deputy Minister of Culture and Tourism
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ANNEX VI

COMPANY PROFILE FORM

- The First Black Sea Partnership Forum
' for Tour and Travel Operators

HELLENIC ASSOCIATION
OF TRAVEL

Name and Title:
(person who represents the company in the Forum):

Company Name:

Street — POB: | Year established:

City — Country:

Email: Tel: | Fax:

Website: Headquarters location:

Quality Certification( ISO): Annual Turnover: Number of employees:

Travel Agent

Designing and Selling of travel packages:

Selling only travel packages:

MICE (Meeting, Incentives, Conference, Events) organizer:

Airline Ticket reservation:

I

Hotel reservation:

Offering travel services for the following Black Sea countries (tick the relevant box) :

Albania

Armenia

Azerbaijan

Bulgaria

Georgia

Greece

Moldova

Romania

Russia

Serbia

Turkey

OO O OO OEEEEe

Ukraine

Tour Operator

Does your company offers ready-to-go packages and designed tours for the following Black Sea countries(tick the
relevant box):

Albania | L[]
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Armenia

Azerbaijan

Bulgaria

Georgia

Greece

Moldova

Romania

Russia

Serbia

Turkey

Ukraine

Other (please indicate)

(I

Is your company currently involved in the design of travel packages focusing on any
of the following Black Sea countries (tick the relevant box):

Albania

Armenia

Azerbaijan

Bulgaria

Georgia

Greece

Moldova

Romania

Russia

Serbia

Turkey

Ukraine

Does your company cooperate only with travel agents:

Does your company cooperate both with travel agents and direct Customers:

Albania

I

Armenia

Azerbaijan

Bulgaria

Georgia

Greece

Moldova

Romania

Russia

Serbia

Turkey

Ukraine

LOOOOOOOEE e

Please submit company profile by 30 October 2010
Fax: (30) 210 770 16 64

Email: dita.daniela.drone@undp.org or registry.gr@undp.org

UNDP Programme Management Office

Address: 24B Papadiamantopoulou Str., 11528 Athens, Greece
Tel: (+30) 210 770 1661 Fax: (+30) 210 770 1664

Email: registry.gr@undp.org
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