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Turkish  Economy

Benchmarking Performance of the
Turkish Economy
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Turkish  Economy

Stability and High Performance
in the Economy

Exports and Tourism Revenues

Billion USD

140 + 132

120 - mExports ETourism Revenues 114
107,3

102,2
100 -

80 -

85,5
735
632
60 -
473
40 . 361
22
185 21,2
20 - 132 0 182 169 s
0 1 T T

2002 2003 2004 2005 2006 2007 2008 2009 2010

SourceTURKSTAT



Turkish

Economy
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Key Elements of Structural
Reform Agenda

Public Sector Reform
Financ ial Sector Reform
Social Security Reform
Tax Reform

Enhancing Private Sector6s
Economy

v Opening the Key Markets to Competition,
and Regulation by Independent Agencies

v Improving the Investment Environment
v Accelerated Privatization

v New R&D and Innovation Support Law
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The Agency

Attached to the Prime Ministry and reports directly to the
Prime Minister

Private sector approach

Multi-lingual, professional and dedicated project directors
ONE STOP SHOP

2 offices (Ankarg Istanbul)

Result oriented

The EU Negotiation Progress Report shows that the

establishment of the Agency is a proof for improvement of t/ P

iInvestment climate in Turkey




The Agency
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First 5 years: New period
Creating awareness Sector and company
(with promotional activities) oriented strategy



Marketing&Promotion
Activities  of ISPAT



Marketing & Promotion Activities

AGENDA

A MEDIA CAMPAIGNS

A PROMOTION MATERIALS
A PR ACTIVITIES

A WEBSITE




MEDIA CAMPAIGNS

Samples from global TV channels, magazines and newspapers that

ISPAT has been using:
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http://news.sky.com/

MEDIA CAMPAIGNS

“We are running 79 countries from Istanbul and we are enjoying the dynamism,
diversity, and availability of high quality work-force. These attributes and more,
we believe, represent big potential for Turkey, in the way of development
through effective use of technology, as well as becoming a software and
services provider to other countries, particularly the EU. Microsoft Turkey will
be there to support economic development and capacity building.*

Microsoft ican
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“Turkey, with its young, talented population, holds enormous potential for the
future. Combining this rich resource with information technology can help accelerate
Turkey's road 10 success, We have increased our investment in Turkey to better serve
the local demand together with our partners. Today, many of our Turkish employees

nows hold regional and global rolas within Oracie; a testament to their energy,

experience and talent. With at the heart of its Turkey is
the land of opportunities and Oracle is proud to be part of its future.
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are used in print ads.

“The strategic position, the high quality production and
its strong manpower make Turkey one of the most
desired countries in Europe regarding automotive

production. That is why we, as Hyundai, chose to invest

: H
in Turkey.
»
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PROMOTION MATERIALS

A ISPAT publishes books and flyers in 10 languages. These documents

are containing all necessary information for investing in Turkey.

A Books and flyers are being updated periodically and sent to various

events, global companies and governmental institutions.

A Also flyers are used in Turkish Airlines first&business class flights.



PROMOTION MATERIALS

INVESTOR KITS: Books, flyers and maps* in a file holder

*Maps are showing all airports and incentivized regions of Turkey.




PROMOTIONAL MOVIES: ISPAT has promotional movies introducing Turkey
with facts and figures and basic activities of the agency.

A Movies have subtitles in 12 languages.

A Movies have 2 versions; with the long version containing testimonial speeches

from high-level executives of global companies.

Total Automotive Exportv'(
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PR ACTIVITIES :

PR ACTIVITIES
ISPAT creates PR coverage by both editorials and interviews in global
newspapers and magazines which are s

by means of target group, circulation rate and content of the issue.
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PR ACTIVITIES

Press Releases and Press Meetings: To announce new investment
projects, collaborations or grounbreaking ceremonies; ISPAT serves
press releases to the related press members and organizes press

meetings or ceremonies if necessary.
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WEB SITE

WEB SITE

ISPAT web site is available in 12 languages: Arabic, Chinese, English, French,

German, Italian, Japanese, Korean, Russian, Portuguese, Spanish as well as

Turkish.

A Site visitors can browse through the
economy in Macroeconomic Outlook page,

A Check out the testimonites of a few of the global corporations active in Turkey in
the Success Stories pages,

A See the advantages of the country against its regional competitors in the
Benchmark Turkey module.

A Willing investors and bright ideas have a chance to meet under the unique
Matchmaking section which takes the traditional way of finding a business

partner to a higher level.
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